MEDIA RELEASE

ForTheRecord® (FTR) appoints new Vice-President of Sales

Phoenix, AZ, January 11, 2011 — ForTheRecord (FTR), a global leader in digital recording and content
management solutions for judicial and public safety venues, today announced it has appointed Rick Spotts

as Vice-President of Sales, with a core focus on the Americas.

Rick has a long history of senior sales management experience, much of which has been gained in the law
enforcement, government, digital media and data-com technologies and legal services sectors. Prior to
joining FTR, Rick was with companies such as Decatur Electronics, Altec Lansing, US Robotics/3COM, and

Westlaw. Rick also possesses a law degree (JD) from Drake University School of Law.

“We are very pleased to have Rick join the FTR team, and to have secured such a seasoned executive to
lead the sales and business development efforts in the Americas,” said Daniel Bennett, Executive Vice
President of FTR. “Rick has a proven track record in driving profitable business growth and his expertise in

business development and creating strategic alliances will help propel FTR’s next phase of growth.”

ENDS.

About FTR

ForTheRecord (FTR) Limited, a Melbourne IT company, is a global leader in providing digital recording and content
management systems for judicial and public safety venues. Based in Phoenix, Arizona, and part of the global
Melbourne IT Group, FTR solutions are sold through a worldwide network of authorized resellers and systems
integrators and can be found in over 22,500 recording venues across 47 countries. For more information about FTR
Limited please visit www.fortherecord.com

About Melbourne IT

Melbourne IT (ASX: MLB) helps organisations of all sizes to successfully do business online. Our complete portfolio of
Internet-based technology services drives business effectiveness and profitability for more than 350,000 customers
around the world.

The breadth of Melbourne IT's offering extends from helping small businesses build an online presence through to
managing the complex technology environments of large enterprises and governments — including Internet domain
name services, web hosting, online brand protection and promotion, video content delivery, managed IT services and
more.

Melbourne IT's culture of integrity, innovation, collaboration and customer centricity has been built by more than 690
employees spread across 18 offices in 10 countries. Our customers include Volvo, GlaxoSmithKline, Lego,
Queensland Department of Education and Training, Société Générale, Aurecon Asia-Pacific, Coca-Cola Amatil and
Twitter. For more information, visit www.melbourneit.com
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