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ForTheRecord (FTR) releases updated version of the FTR TouchTM product 

 

 

Phoenix, AZ, December 3, 2010 — ForTheRecord (FTR), a global leader in digital recording and content 

management solutions for judicial and public safety venues, has released an updated version of FTR Touch 

– its innovative touch-screen based digital audio recording device that was first launched in June 2010.     

 

“The updated version of FTR Touch delivers several new and exciting features and benefits, “said Daniel 

Bennett, Executive Vice President of FTR.  One such example is the QuickNotes feature, which enables 

users to take brief notes directly on the touch-screen interface.  “We have spent a lot of time gathering 

feedback from our clients and refining the product to meet the evolving needs of our core market.  The 

release of an updated version within just a few months of the initial product launch reflects FTR’s 

commitment to continuous innovation, resulting in solutions that continue to represent real value and 

enhanced user experience.” 

 

FTR plans to continue investing in new product development through 2011.  

 

 
ENDS. 
 
About FTR 
ForTheRecord (FTR) Limited is a global leader in providing digital recording and content management systems for 
judicial and public safety venues. Based in Phoenix, Arizona, and part of the global Melbourne IT Group, FTR solutions 
are sold through a worldwide network of authorized resellers and systems integrators and can be found in over 22,500 
recording venues across 48 countries.  For more information about FTR Limited please visit www.fortherecord.com 
 
 
About Melbourne IT 
Melbourne IT (ASX: MLB) helps organisations of all sizes to successfully do business online.  Our complete portfolio of 
Internet-based technology services drives business effectiveness and profitability for more than 350,000 customers 
around the world. 
 
The breadth of Melbourne IT’s offering extends from helping small businesses build an online presence through to 
managing the complex technology environments of large enterprises and governments – including Internet domain 
name services, web hosting, online brand protection and promotion, video content delivery, managed IT services and 
more. 
 
Melbourne IT’s culture of integrity, innovation, collaboration and customer centricity has been built by more than 690 
employees spread across 18 offices in 10 countries.  Our customers include Volvo, GlaxoSmithKline, Lego, 



Queensland Department of Education and Training, Société Générale, Aurecon Asia-Pacific, Coca-Cola Amatil and 
Twitter.  For more information, visit www.melbourneit.com 
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